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The control ‘is in their hands
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AThe new
marketing paradigm:

The marketing
with meaning



ADemographicss
Behaviovcognitive is IN



marketing that people choose to enoage  with.
Mar keting that I mproves peopleds I|ives
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Wit hout trust, you dondt ha
relationship with your customers.



What someleaders havedoneto engage
their audience: arue display of
marketingwith meaning
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Nike: cut back on TV spending & invested
in Nike + online service that helps runners
track their work out results



Instead of buying billboards on airports,
Samsung installed free laptop and phone
recharging stations for business travelers



w GET WELL | TAY WEL SAFETY PROMOTIONS ABOUT VICKS PRODUCTS

Stay Well R

TRACK COLD & FLU AROUND THE COUNTRY
Here's o snapshot of cold and Hu activity this week.
TRACK COLD & FLU ) Y B scvere
IN YOUR AREA AR -
Go» ' £
THIS WEEK'’S SICKEST CITY: Anchorage
iy S °"0 " Mo Anchoroge AKC

Vicks created a mobile flu alert service
to track the cold and flu activities in
their neighborhoods



AThe hierarchy
of meaning:

The foundations of this model are:






